X Livertising

Stop adverts
fuelling the

climate
emergency
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Don't think outside the box.
Think like there is no box.

The new Panamera. Drive defines us.




TECHNOLOGY

THE FUTURE HAS ARRIVED
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Smoking out
the climate

Lessons from the advertising
ban on tobacco for tackling
the climate emergency

# g [ ertising
Upselling

Smoke

The case to end
advertising of the largest,
most polluting new cars




ELertising

In 2019 th UK

‘ 150 ooo

sold which ara oo big
t ft t d rdp k g p




|
% . CUSTOMER
MR PARK nn .




Stand against SUV advertising

We banned lobacco advertising because smoking kills. Now it's
time to put a stop o the promotion of highly polluting Sports
Utility vehicles {Suve).

Ower the past ten years, car manufacturers have shifted away
frorm advertising family carg towards pushing aver biggear, mare
polluting - but much more profitable - SUVE. As a resull, more and
rmora paople are buying these dirtier vehicles. This needs Lo stop.

1. 5UVs bring us closer to climate chaos. SUVs emil an average
of 25% maore CO2 than a medium-sized car and they are now
the second highest couse of global emissions rise. Lel's stop
promoting thesa highly polluting vehiclas.

2. 5UVs are dangerous. Compared o normal-sized cars, SUVsS
are deadlier when involved in collisions with pedestrians. So
whila UV adwverts promolte these vehicles as the ultimale
protection against the dangers of the rond, they miss the
point- avary new SUV makes its owner leeal safer by making
our streets more dangerous for everyone elsea.

3. 5UVs take up an unfair amount of space. Many SUVs don't
avan fitin a standard parking space. With lockdown easing,
now more than aver bafore, public space s at a premiuom. We
all need space for socially-distanced walking and cycling
oplions.

If we want to encourage cleaner, healthier transport and travel,
it's time to end advertisements promoting big, poliuting SUVs.
Are you with us?

'Fr
Help us reach our target of
10,000 signatures!
Ermail*
First marme*
Last nerme®
Postcode*

Be part of the campaign to tackle the climate
Crisis.

Il you click yes yaull join the teom thal's taking
rmsaningiul actian and offering inspiring
solutions 1o lockle climate change. Well keep you
updated by emoil aboul all of our campaigns,
Tundraising and events - and you con opl ot
whenever you like.

Dwen_; Om

Sign Pefition

* denotas required hald
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WELCOME PACK

| PREPARE FOR TAKE OFF FROM 11TH JULY
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EACH DAY HUMBLE SUPPLIES ENOUGH ENERGY TO MELT 7 MILLION TONS OF GLACIER!
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LET'S KEEP THE LIGHTS
ON WHEN SHE’S YOUR AGE.
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Back in July, 2000, British Petroleum launched a high-profile, $200 million
p public relations ad campaign designed by Ogilvy & Mather to position the
company as environmentally-friendly. The company introduced a new
slogan, "Beyond Petroleum," and changed its 70 year-old, sheild-style logo
to a new, cheerful green and yellow sunburst. To many, the "Beyond
Petroleum” campaign has always been ludicrous. After all, not only did it

pitch BP's smallest energy sector while ignoring its major one, but BP's investment in
extractive oil operations dwarfed its investment in renewable energy. BP spent a mere $45
million in 1999 to buy a solar energy company called Solarex -- a microscopic acquisition
compared to the $26.5 billion it invested to buy ARCO to expand its oil drilling portfolio. BP
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Write to your
local councillor

Many local authorities have declared a climate emergency.
Councils have the opportunity to adopt 'Low Carbon
Advertising Policies' as part of these efforts towards lowering
emissions.



0 T 1 i
e I | i -
_'//
4—’//’
, SR 2
".\\ ﬁ.“‘
. R
BN
ol
) i
| - N
§ PG
LAl
A T AN
PN
A 3

REMOVALS

MOVING YOUR WORLD

Local, International,
European Movers & Storage
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