
Holding BP to account

Sophie Marjanac, Climate
Accountability Lead
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The facts:

Despite its clean energy ads, more than 96% of
BP’s annual spend was still on oil and gas.
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Results:

In February 2020, BP pulled its ads, promising to
“stop corporate reputation advertising.”

In June, it was announced that the OECD
complaint would have proceeded if the company
had not committed to ending its ad campaigns.



What’s next:

Our OECD complaint set a precedent for corporate
greenwashing complaints, on the basis of
consumer interests.

We also want to see fossil fuel companies display
climate warnings in their advertising.



Thank you

Sophie Marjanac

• November 2020

• smarjanac@clientearth.org 
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