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Advertising billboards are unpopular in Bristol
_____________

Large numbers of residents are objecting to planning
applications for new digital advertising screens. An
application for a new digital screen at Parson Street in
Bedminster, for example received 240 formal objections in
February 2021. A similar application in Easton received 170
objections in 2019. Generally, applications for these screens
receive between 50 - 100 objections from local residents. You
can see a list of planning applications for new digital
advertising screens here.

Concerns raised over billboards

1. Public health: Advertising promotes unhealthy
products such as junk food and polluting cars that are
actively undermining the Council’s public health goals
on healthy eating and air pollution. See more
information in our Local Economy briefing.

2. Environment: Advertising promotes an unsustainable
and outdated model of consumerism that is
incompatible with the Council’s declaration of a
Climate and Ecological Emergency. More information

https://docs.google.com/spreadsheets/u/2/d/1SHULlaT8zHgIIXX-oRECr3Kly8JK6EN0qwufFwG5ofQ/edit#gid=0
http://adfreecities.org.uk/wp-content/uploads/2020/11/AdvertisingAndTheEconomy_WEB_v6.pdf


in our Environment briefing. Large new digital
advertising screens require a huge amount of
electricity - the equivalent of 11 average UK homes.

3. Advertising billboards benefit big corporations over
local businesses. McDonalds, KFC, Tesco and Coca-cola
are all in the top 10 companies using outdoor
advertising. The Bedminster Business Improvement
District has stated its opposition to billboards for this
reason and that billboards suggest that an area is not
“a pleasant place to stop and spend time”.

Policy Options

1. Stopping new billboards
In the revision of the Local Plan, Bristol City Council can adopt
a presumption against all new planning applications for new
advertising hoardings in the city. Over 1,800 people signed a
petition supporting this policy of No New Billboards during
the Local Plan consultation in 2019.

2. Dealing with existing billboards in Bristol

Type of existing
billboard Notes Policy Suggestions

Large billboards
on private land
(paper or digital).

Most of these billboards
already have planning
permission, either because
they applied originally or have
been there for 10 years so have
‘deemed consent’. But not all
do.

The content of these billboards
is not governed by Bristol
Council’s new Advertising &
Sponsorship Policy.

Some of them will be removed
due to market trends away
from static poster sites
towards digital sites but with
frequently changing adverts.

The Council receives a small
amount of business rates from
these billboards - but other
than that the financial profits

Remove all billboards that do
not currently have planning
permission. The Council’s
planning department have
said they are too
under-resourced to
implement discontinuance
notices against billboards
that don’t have planning
permission. This will likely
require an increase in
Planning Enforcement
resources.

For more details on our policy
recommendations, see this
webpage.

Create ‘Areas of Special
Control’ for advertisements
which would restrict the
spread of billboards.
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https://adfreecities.org.uk/resources/environmental-impacts-consumerism-advertising/
https://adfreecities.org.uk/the-electricity-cost-of-digital-adverts/
https://adfreecities.org.uk/bristol/bedminster-business-improvement-district/
https://adfreecities.org.uk/local-plan-consultation-response-may2019/
https://adfreecities.org.uk/bristol/policy-recommendations/
https://adfreecities.org.uk/bristol/policy-recommendations/
https://www.gov.uk/guidance/advertisements#Area-of-Special-Control
https://www.gov.uk/guidance/advertisements#Area-of-Special-Control


are accrued by the billboard
company and advertiser. A
small amount of rent goes to
landowners.

Bus stops ad
panels (paper or
digital)

The Advertising Concession
Agreement (ACA) will be
re-tendered in late 2021.

This covers around 180 bus
stop advertising sites in Bristol.

The content of these bus stop
ads is governed by Bristol
Council’s new Advertising &
Sponsorship Policy.

Consult on, and update, the
new Advertising &
Sponsorship Policy to include
a ban on advertising for high
carbon products. For more
information see: Low Carbon
Advertising Policies - Toolkit
for Local Policymakers.

Review the Advertising
Concession Agreement with a
plan to reduce the electricity
demand of the new screens.

No new bus stop screens
should be installed or granted
planning permission due to
the high electricity use, lack
of social benefit and negative
impacts.

Rewrite the contract so that
50% of advertising content on
existing ad panels are
allocated to local projects,
artists and charities.

Large billboards
on Council-owned
land (paper or
digital).

Bristol Council has
approximately 17 billboards.

The content of these billboards
is governed by Bristol Council’s
new Advertising & Sponsorship
Policy

The Council could create a
plan for phasing out these
billboards with the income
being replaced from other
sources.

The Council could work with
local community groups to
install new green spaces and
wildlife (e.g planting) or
murals.

Bristol Council’s new Advertising & Sponsorship
Policy

On 9th March 2021, Bristol Council adopted a new Advertising
& Sponsorship Policy. This introduced a ban on advertising for
High Fat, Sugar Salt products, payday loans, gambling and
alcohol. This policy only covers advertising sites that the
Council controls (around 170 digital bus stop screens and 17
billboards). The rest of the large billboards in Bristol are on
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https://democracy.bristol.gov.uk/documents/s58630/Cabinet%20-%20Redacted%20Bristol%20Bus%20Shelter%20Advertising%20Concession%20FINAL%20AMENDED%20VERSION%2012.02.21_Redacte.pdf
https://democracy.bristol.gov.uk/documents/s58630/Cabinet%20-%20Redacted%20Bristol%20Bus%20Shelter%20Advertising%20Concession%20FINAL%20AMENDED%20VERSION%2012.02.21_Redacte.pdf
https://democracy.bristol.gov.uk/documents/s58004/Appendix%20Ai%20-%20Advertising%20and%20Sponsorship%20Policy.pdf
https://democracy.bristol.gov.uk/documents/s58004/Appendix%20Ai%20-%20Advertising%20and%20Sponsorship%20Policy.pdf
https://www.badverts.org/policymakers-toolkit
https://www.badverts.org/policymakers-toolkit
https://www.badverts.org/policymakers-toolkit
https://adfreecities.org.uk/bristol/policy-recommendations/
https://adfreecities.org.uk/bristol/policy-recommendations/
https://adfreecities.org.uk/bristol/policy-recommendations/
https://adfreecities.org.uk/bristol/policy-recommendations/
https://democracy.bristol.gov.uk/documents/s58004/Appendix%20Ai%20-%20Advertising%20and%20Sponsorship%20Policy.pdf
https://democracy.bristol.gov.uk/documents/s58004/Appendix%20Ai%20-%20Advertising%20and%20Sponsorship%20Policy.pdf
https://adfreecities.org.uk/city-council-takes-first-step-in-tackling-toxic-ads/
https://adfreecities.org.uk/city-council-takes-first-step-in-tackling-toxic-ads/


private land and not covered by the Council’s new Advertising
Policy.

Types of Billboards in Bristol
There are over 1,200 outdoor advertising sites in Bristol. These
consist of large digital advertising screens, older paper poster sits
and bus stop advertising panels (digital and paper).

Large digital advertising screens
Large ‘48 sheet’ size paper poster
billboards

Stand-alone ‘bus stop size’ digital
screens (called ‘six sheet’ size)

Digital screens and paper six sheets at
bus stops. These are controlled by the
Council’s ‘Advertising Concession
Agreement’.

Adblock Bristol is part of the Adfree Cities
network of groups across the UK who are
concerned about the impacts of corporate
advertising on our health, wellbeing,
environment, climate, communities and the
local economy. We campaign for happier,
healthier cities free from the pressures of
corporate outdoor advertising.

www.adfreecities.org.uk
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