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Advert text: “Destination: Zero Emissions. We are championing a future of zero emission flights. Find out
more at https://www.easyjet.com/sustainability/future-flying”

Complaint to the Advertising Standards
Authority from Adblock Bristol, Adfree
Cities and Badvertising

Re: Misleading easyJet advert
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Letter to the Advertising Standards Authority

We are writing to lodge a formal complaint about an Out Of Home advertisement by
easylet airline, seen in London on 19 October 2021. The “Destination: Zero Emissions”
advert (pictured above) is considered to be materially misleading as it is
overwhelmingly at odds with easyJet’s current business model. Employing this
headline marketing message creates an impression of easyJet as an environmentally



responsible airline that has a credible plan to reach zero emissions across its flight
network in the near term, which is not the case. The term “Zero Emissions” is
substantially misleading as it is based on technology that is neither free from emissions
nor expected to be commercially viable for more than a decade.

The advert amounts to greenwashing given easyJet’s substantial contribution to global
carbon emissions through flights — 3,186,360 tonnes of carbon dioxide equivalent (CO,e)
in 2019 - and the airline’s lack of a clear plan or science-based targets to reduce
emissions. The ad omits this and other significant information required for citizens to
make an informed decision about the airline’s environmental claims, including
regarding time frame and the scale of easyJet's work towards lower-carbon flight
compared to its continuing operation of fossil-dependent flights across its network.

Current capacity for commercial ‘zero emissions flight' is non-existent and is not
expected to be implemented at any scale before the mid 2030s at the earliest'.
Meanwhile, aviation currently accounts for 2.5% of global CO,emissions, as well as
non-CO, emissions responsible for further planetary warming, and the industry is
expected to increase in size by up to 3 times by 2050% We are concerned that this
advertisement misleadingly promotes current air travel with easyJet under a false
banner of environmental responsibility. Given the need to immediately reduce
emissions to stay within safe limits of global heating?, this is both highly irresponsible
and detrimental to environmentally-conscious citizens wishing to make sustainable
choices.

Specifically, the advertisement is considered to be incompatible with the UK Code of
Non-broadcast Advertising and Direct & Promotional Marketing, in particular Section 3
regarding Misleading Information, principles 3.1 and 3.2, and Section 11 regarding
Environmental Claims, principle 1.1 (please see below for full details).

The ASA has said that it “will be shining a brighter regulatory spotlight on
environmental matters in the years to come™. As more and more people attempt to
live in a way that protects the environment, the ASA has a responsibility to support this
by taking action against environmentally irresponsible advertising. We urge you to take
action on this complaint and look forward to hearing from you.

Veronica Wignall and Robbie Gillett
On behalf of Adblock Bristol, Adfree Cities and Badvertising
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Point 1: easyJet’s advert misleads by giving a false overall impression
of environmental responsibility, in breach of principle 3.1.

3.1 Marketing communications must not materially mislead or be likely to do so.

easylet’'s advert shows the text “Destination Zero Emissions. We're championing a
future of zero emissions flights”. The only remaining text signposts viewers to easyJet's
“Future Flying” webpage (“Find out more at
easyjet.com/en/sustainability/future-flying”) in small font at the base of the ad. Overall,
the ad gives a strong impression of environmental responsibility. Its bold and sole focus
on zero emissions leads citizens to think that easyJet has a credible road map to reach
zero emissions in the near-term, and that easyJet is a leader in the field of lower carbon
flight. This is not the case.

EasyJet has a significant carbon footprint, emitting 3,186,360 tonnes of CO.,e in 2019. It
has not set a science-based target to reduce greenhouse gas emissions to align with
the Paris agreement. The airline has published minimal information regarding any
work towards zero emissions flight®> and cannot be considered a leader in this field.

The “Future Flying” webpage (pictured below) to which the advert directs viewers is
headed with an invitation to book a flight. This shows that easyJet is using its
‘pro-environmental’ advertising of speculative technology for the future to encourage
people to choose to fly with easyJet today. This risks increasing emissions from aviation
as customers justify flying under a false impression of environmental sustainability,
choosing to fly with easyJet over other airlines, and also in many cases choosing to fly
more than they would have otherwise in absolute terms.
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Point 2: The advert misleads by omitting material information about
the small scale of easyJet’s work towards zero emissions flights, the
time frame of ‘destination zero emissions’ and the limited progress to
date of lower-carbon flight technology, in breach of principles 3.3 and
1.1

3.3 Marketing communications must not mislead the consumer by omitting
material information. They must not mislead by hiding material information or
presenting it in an unclear, unintelligible, ambiguous or untimely manner.

11.1 The basis of environmental claims must be clear. Unqualified claims could
mislead if they omit significant information.

The basis of the ‘zero emissions’ environmental claim is not clear from the advert. The
ad omits significant information needed to make an informed judgement regarding
easyJet's environmental credentials and, importantly, the environmental impact of
choosing to fly with easyJet at the time of the advertisement and in the near to
intermediate future. Nor can the ‘Future Flying’ webpage to which the ad links be seen
as providing the information needed. Significant omitted information includes:

1. The technology that easyJet is relying on to reach ‘zero emissions flights’'.

The advert fails to give any detail regarding how easyJet is proposing to provide flights
with ‘zero emissions’. Omitting this information leaves the majority of viewers only with
an overall impression of environmental responsibility, which is misleading (see Point 1
and Point 2.5).

EasyJet's work towards ‘zero emissions’ flights relies on its ‘partnerships’ with Wright
Electric and Airbus. These companies are working towards electric flight and the hybrid
use of hydrogen combustion and fuel cells respectively®. These technologies are in their
infancy and the International Energy Agency (IEA) expects that commercial battery
electric and hydrogen aircraft would account for less than 2% of global aviation energy
consumption in 2050”. Neither technology is currently free from fossil fuels nor
predicted to be in the near to intermediate term?. This significant information is also
omitted from the “Future Flying” webpage meaning this link cannot be considered to
provide the necessary qualifying information.

2. The time frame on which this claim is based.

Shttps://feasyjet.com/en/sustainability/future-flying
"https://iea.blob.corewindows.net/assets/0716bb9a-6138-4918-8023-cb24caa47794/NetZeroby2050-ARoad
mapfortheGlobalEnergySector.pdf (pl136)
Shttps://stay-grounded.org/wp-content/uploads/2021/08/SG_factsheet_8-21_Electricity_print_FIN_korr.pdf
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The advert fails to give any detail regarding when easylet is proposing to provide flights
with zero emissions. Given its headline marketing message, this ad is highly likely to
mislead viewers into thinking that ‘destination zero emissions’ will be realised in the
near-term. Significant information regarding the actual time frame of ready-for-service
zero emissions aircraft - by the mid 2030s at the earliest - is lacking. If this information
was included on the advert it would be likely to cause a very different impression of the
validity of the airline’s claim to be “championing a future of zero emissions flight”. In
fact, easyJet's own reporting has described even this time frame as “ambitious™
(although this detail is not included on the ‘Future Flying’ webpage).

3. The scale of easyJet’s work towards ‘zero emissions flights’ in proportion to its
ongoing expenditure on flights dependent on hydrocarbon fuel.

This information is necessary for an informed judgement as to easyJet’s real term
investment, in financial or other terms, towards zero emissions flights compared to
fossil-dependent flights. However, this information is lacking from the ad or the
webpage to which the ad links.

4. Clarifying information for the phrase “championing a future”.

The term “championing” strongly implies that easyJet is a leader in the field of zero
emissions flight, with significant investment in zero emissions flight in financial or
other terms. However, material information regarding any investment that would
qualify easyJet as a leader in the future of lower-carbon flight is not given in the advert,
the ‘Future Flying’ webpage or easyJet’s annual reporting (which also suggests that this
claim cannot be substantiated, in breach of principle 3.7). The airline's only stated
activity towards the goal of zero emissions flight are its partnerships with Wright
Electric and Airbus (see Point 2.1) which to date have involved “discussions” and
“workshops” (easyJet's 2020 annual report ). These are not expected to deliver results
until the mid 2030s at the earliest while easyJet's core business is based on the
continuing operation of a large network of intra- and international flights using fossil
fuels, with substantial associated emissions (see Point 2.5). This omitted information
undermines the unclear and ambiguous use of the term ‘championing a future’; this
language is highly likely to mislead.

5. Information about easyJet’s substantial Scope 1 CO,e emissions from flights.
Easylet emitted 3,186,360 tonnes of CO,e in the most recent pre-pandemic year, 2019.

Given the “ambitious™ aim of introducing zero emissions aircraft to its fleet by the mid
2030s at the earliest and lack of stated plans to reduce the size of its flight network,

2https://corporate.easviet.com/~/media/Files/E/Easviet/pdf/investors/aagm/aam-dec-2020/annual-r
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passenger load or fleet (outside of pandemic-linked restrictions), it can be considered
that easyJet will continue to add similar volumes of warming gases into the
atmosphere over the next decade at least. Using this 2019 figure, and with a
conservative assumption of no increase from 2019 levels, easyJet would be
responsible for directly adding 31.9 million tonnes of CO,e to the atmosphere
between 2022 and 2032. This (omitted) material information significantly undermines
the environmental claim made in the advert.



