
Adblock Bristol
Pennywell Studios

30-64 Pennywell Road
BS5 0TL

13th September 2022

Re: Restricting advertising and sponsorship for high carbon products in Bristol

Dear Mayor Marvin Rees,

As Britain emerges from one of the hottest summers on record, we are writing to ask
that Bristol City Council’s groundbreaking ‘Advertising & Sponsorship Policy’1 is updated
to restrict advertising for high carbon products such as airlines, airports, petrol and
diesel cars and fossil fuel companies.

It is a great accolade to the region that Bristol was the first UK city to declare a climate
emergency in 2018 and has a goal to become carbon neutral and climate resilient by
2030. The council is also taking welcome steps to deal with dangerous levels of air
pollution, with recent data revealing that 28 locations across Bristol exceed the legal
limit for Nitrogen Dioxide emissions, and with Bristol in the top five UK cities with the
highest level of air pollution2.

This leaves us with the need to drastically reduce emissions and improve air quality,
with solutions including public transport, a reduction in private car use, an adoption of
sustainable climate-friendly behaviours and the city’s forthcoming Clean Air Zone.

The council’s policy goals however are currently being undermined by
advertising for high carbon products still seen at advertising sites the council

2www.bristolworld.com/news/bristol-clean-air-zone-28-locations-pollution-exceeded-legal-limit-revealed-in-
project-update-3821531
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controls - such as bus stops. Adverts for petrol and diesel cars, SUVs and
airlines directly work against the Council’s climate goals.

The One City Climate Strategy3 from February 2020 supported proposals to restrict
advertising for high carbon products:

“[Develop] a citywide shared understanding and commitment to responsible
consumption (including lower carbon food and reduced flying), which
acknowledges the generally lower impact of lower income households; and

[Create] advertising standards and restrictions to support responsible
consumption.”

The last time the Mayor’s team considered these proposals was in February 2021 when
there were concerns about the lack of time to consult ahead of a new Advertising
Concession Agreement commencing in March 2021. I include your correspondence
from 10 February 2021 below for reference.

Since then however, a number of English councils have passed motions restricting
advertising for environmentally-damaging products including Liverpool, North Somerset
and Norwich. The latter is anticipating implementing these resolutions as commercial
policy within the next few months.

We therefore believe that, if willing, Bristol City Council can proceed on the matter with
consultation. Polling by Opinium Research in April 2022 found that 68% of UK adults
support restrictions on advertising of environmentally harmful products. The UK’s
Citizen Assembly on Climate also recommended restricted adverts for highly polluting
goods in their September 2020 report.4

Other municipal authorities abroad are also taking action in this area. In August 2022,
Sydney council banned adverts for coal, oil and gas; joining Amsterdam and five other
Dutch cities in restricting adverts for high carbon products. France also became the first
European country to pass national legislation banning advertising for fossil fuels.5

In another step forwards, in Germany, politicians are taking measures to address the
energy crisis which include turning off advertising billboards at night6. We also urge you
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https://www.theguardian.com/world/2022/aug/24/germany-approves-limit-on-heating-public-buildings-to-s
ave-energy

5 https://www.thetimes.co.uk/article/macron-bans-adverts-for-fossil-fuels-kf9335g6s
4 https://www.bbc.co.uk/news/science-environment-54087176
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to consider restricting billboard lighting hours between 8pm to 8am as an energy and
cost-saving measure across the city.

Bristol City Council is well recognised as a progressive local authority for taking a
leadership role on environmental issues. Updating its Advertising and Sponsorship
policy would help the city and its citizens transition to a low carbon economy and assist
positive behaviour change.

Yours sincerely,

Robbie Gillett and Tommy Chavannes
On behalf of Adblock Bristol

Advert for TUI flights from Bristol airport on bus shelters in 2022.
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Shell advert seen on bus shelter advertising sites across Bristol from June - September
2022. Complaints have been made to the Advertising Standards Authority regarding
Shell misleading the public about its green credentials through these adverts.

---------- Forwarded message ---------
From: Mayor <mayor@bristol.gov.uk>
Date: Wed, Feb 10, 2021 at 5:08 PM
Subject: RE: advertising for high carbon products in Bristol City Council’s Advertising Policy
To: Robbie Gillett <robbie@adfreecities.org.uk>

Dear Robbie

Thank you for your letter.

As the Council’s advertising policy is being developed, I have ensured that the officer working on it has

seen your comments.

We share ambitions to make advertising restrictions in support of the Council’s environmental aims, and

agree that there is an opportunity to show leadership nationally on this as Bristol continues to do on

other environmental issues.

However, as you note, this is new territory for English councils, which comes without suitable national

standards or local authority precedents. Given this difficult legal framework, we would need to identify

and restrict particular industries, goods or services. Because it would be the first authority to do so,

formal public consultation would be necessary, and would mean a delay in implementing any policy until

much later in 2021 as a consultation can’t take place until after the 6 May election. This may mean the
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Council missing the opportunity to put the policy in to action on at least one of its larger advertising

concession contracts, with no further practical chance to do so for several years.

Taking this context in to account, we are exploring how we can work with city partners to find practical

options for environmentally friendly advertising standards and how this could be applied more broadly in

the city. In the meantime, alternative methods of making a positive difference can be explored during

advertising-related procurement exercises; for example, requiring digital advertising spaces to be

powered by renewable energy sources; fleet vehicles servicing advertising sites being electric vehicles,

etc.

A decision on the policy and its content will be taken at a future Cabinet meeting. Currently we

anticipate this being on Tuesday 9 March, as you mention in your email. An agenda will be published on

1 March and will include details of how to submit any statement or question you would like to ask about

the item. The agenda will be published at the following link:

https://democracy.bristol.gov.uk/ieListDocuments.aspx?CId=135&MId=8405&Ver=4

Thanks again for taking the time to write.

Best wishes

Marvin Rees

Mayor of Bristol
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