Complaint to the Advertising Standards Authority
by Adfree Cities

Re: easyJet “Net Zero” advert

Submitted: February 2024

We are writing to lodge a formal complaint over a misleading greenwash
advert for UK-based company easyJet PLC, seen on billboards at Gatwick
airport in January 2024. The ad features the phrase “Working towards net zero
every day”. A second frame reads “To help protect our planet we've published
our roadmap to becoming a net zero carbon airline by 2050". An
accompanying graphic with a plane encircling the earth, drawn in white,
reads “Net zero by 2050".

The easyJet logo is clearly visible in the top right of the ad, written in white
against an orange background. Scenery in the background shows a calm blue
sea and sky.

The advert is likely to be seen by hundreds of thousands of visitors to Gatwick
airport, which has a very high footfall, seeing 32.8 million passengers in 2022.
The potential to harmfully mislead impacts an audience that is not only very



large but very relevant, i.e. those who currently choose to travel by air. Given
high levels of concern over climate breakdown,' these audiences are likely to
seek airlines that are taking action to reduce their climate impact, but may
not be aware of the greenhouse gas emissions of different airlines or the
extent of their impact on the environment. The advert is considered to be
misleading and unfair trading practice on this premise, and in breach of the
CAP Code sections 1 (Compliance), 3 (Misleading advertising), 11
(Environmental claims).

The placement of this advert in Gatwick Airport and its pro-environmental
emphasis also falsely represents air transport, a highly polluting means of
travel, as environmentally sustainable to an audience that may be influenced
to continue to choose to fly as a result. In this we consider the advert to
breach CAP Codes relating to social responsibility (30.7) through condoning
and encouraging behaviour grossly prejudicial to the protection of the
environment, and CAP Codes section 1 (Compliance) since the advert has not
been prepared with a sense of responsibility to consumers and society.

Our key concerns are described in greater detail below.

1. The advert misleads over easyJet’s overall environmental impact.

The advert gives a misleading impression that easyJet as a company is
prioritising climate positive activities and taking practical, tangible and
effective steps to “help protect our planet”. The headline text “working
towards net zero every day”, in large, capitalised lettering in the first advert
frame strengthens this impression.

Contributing further to the positive environmental message conveyed in the
advert is the background nature imagery of pristine blue sea and sky.

It is highly likely that most consumers would interpret this advert to mean
that easyJet is taking significant mitigating steps to ensure that the net
environmental impact of their business is not harmful.

184% of Britons are concerned about climate change, with more than half (52%) ‘very
concerned’. More than half (52%) think a 2050 net zero target should be brought forward,
according to an Ipsos poll in 2022.
WWW.ipsos.com/en-uk/8-10-britons-concerned-about-climate-change-half-think-net-zero-target-should
-be-brought-forward
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EasyJet’'s substantial CO, and non-CO, emissions are extremely damaging to
the environment, including through the contribution of these emissions to
global heating, ocean acidification and air pollution. The advert omits any
balancing information about easyJet’'s negative environmental impact, which
is necessary for consumers to make informed choices about how they travel.

EasyJet's annual global emissions in 2022 were 8,081,946 tonnes of CO,e (8.1
MtCO.e), equal to that of Mozambique in the same year.? EasyJet is Europe’s
second most polluting airline, based on verified emissions covered by the
European Union Emissions Trading Scheme (EU ETS): between 2012 to 2022,
easyJet emitted 49.6 million metric tons of CO.e, (49.6 MtCO.e) for flights
within the European Union Economic Area.’

The advert’s sole focus on pro-environmental messaging also misleads
consumers over the behavioural impact of flying as a travel choice. It is not
possible to take a flight without incurring substantial emissions and a
negative environmental impact. This information is omitted from the advert.

Taking a flight is one of the most high-emitting behaviours possible, with a
single return flight from Paris to Rome - a route covered by easyJet -
producing 234kg of CO,e per passenger (more than the annual average
carbon footprint of citizens of 17 countries)®. An airline cannot “help protect
our planet” as easyJet claims; nor, despite the advert's implication that flying
can be responsible and sustainable, is choosing to travel by air an
environmentally friendly choice.

2. EasyJet’s “Roadmap” is not a verifiable strategy to reach net zero by
2050.

According to Advertising Codes and guidance: “claims based on future goals
relating to reaching net zero or achieving carbon neutrality should be based
on a verifiable strategy to deliver them.”

Easylet's roadmap to net zero is not a verifiable strategy to reach net zero by
2050 for several reasons.

awww.easyjet.com/ejcms/cache/medialibrary/Files/Sustainability/easyJet 2022 ARA Sustaina

bility_221215.pdf

3 www.statista.com/statistics/1326899/european-airline-ghg-emissions/
swww.theguardian.com/environment/ng-interactive/2019/jul/19/carbon-calculator-how-taking
-one-flight-emits-as-much-as-many-people-do-in-a-vear
2www.asa.org.uk/static/d819e399-3¢cf9-44ea-9420b82d5ecd6dff3/4d3c736f-1e59-471f-bf77e10614

544b3b/CAP-guidance-on-misleading-environmental-claims-and-social-responsibility.pdf
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a.) Absolute emissions vs carbon intensity.

EasyJet's roadmap to net zero by 2050 does not address the company's
absolute emissions (total CO,e emissions). The net zero claim is based only
on carbon intensity (emissions per passenger kilometre)%, meaning that
absolute emissions could increase owing to growth in easyJet’s operations.

In 2023, easylet's total number of passengers increased by 19% to 82.8 million
compared to 69.7 million in 2022. The airline has no plans to reduce passenger
numbers. According to easyJet's 2023 annual report, the firm predicts a
growth in capacity of 5% per year from 2023 - 2028 (CAGR). EasyJet continues
to expand both its passenger load and its network, flying to more destinations
each year, including via the rapid growth of easyJet holidays.”

In a report by the UN high-level expert group on the net zero emissions
commitments of non state entities, the UN states that emission reduction
cannot focus on the intensity of company’s emissions rather than their
absolute emissions.®

The Science-Based Targets initiative cited by easyJet have also stated that
using carbon intensity to set decarbonisation goals is not effective for
corporations undergoing substantial growth, since this can lead to absolute
increases in harmful emissions, and “therefore don't support the goals of the
initiative.” In its 2017 recommendations, “Best practices for setting and
achieving science-based targets”, the SBTi states that intensity targets are
only eligible when they lead to absolute emissions reductions or when they
are based on an approved sector pathway or method; and that a timeframe
should be 5-15 years. Repeating this in 2020, the SBTi's 2020 Target Setting
Manual states that “an intensity target should only be set if it leads to
absolute reductions in line with climate science or is modelled using sector
specific decarbonisation pathway that assures emissions reductions for the

sector”.©

According to Greenpeace analysis, European airlines (including easyJet)
would need to reduce at least 2% of flights annually by 2040 to be in line with
a 1.5°C climate target. However, easyJet has no annual reduction goals for its

& www.easyjet.com/en/sustainability

7 www.ft.com/content/a28f0735-a05c-4810-8f5b-ba2c4f93b231

8 www.un.org/si n2.un.org/files/high-levelex

® https://sciencebasedtargets.ora/news/understand-science-based-targets-methods-climate-action
0 https://sciencebasedtargets.org/resources/legacy/2017/04/SBTi-manual.pdf
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greenhouse gas emissions, has not committed to reduce flights or passenger
numbers, nor pledged to fully decarbonise by 2040."

EasyJet's carbon intensity targets are therefore against the requirements set
by the SBTI.

Without reducing passenger numbers and undertaking a planned
downscaling of its operations, aviation, and easyJet specifically, cannot reach
net zero emissions by 2050."

b.) Reliance on carbon offsetting.

EasyJet’s net zero by 2050 claim does not cover the firm's absolute emissions
and is therefore invalid. The claim is also reliant on carbon offsetting, which
has been widely discredited as a means to reduce greenhouse gas emissions,
and may even increase emissions. In 2023 it was found that 90% of carbon
offsets approved by the world’s leading certifier, including those owned by
easyJet, were worthless and could in fact contribute to global heating.”

The degree to which easyJet is basing the advert's net zero claim on
offsetting is also omitted from the advert, in breach of ASA guidelines on
social responsibility and environmental claims'¢, meaning that customers are
likely to misinterpret the claim as involving solely active emissions reduction.

c.) Reliance on unproven technologies.

EasyJet’s net zero by 2050 claim does not cover the firm's absolute emissions
and is therefore invalid. The claim is also based on technology that is neither
free from emissions nor expected to be commercially viable for more than a
decade, including Zero Emissions Aircraft and Sustainable Aviation Fuel (SAF).
The International Energy Agency (IEA) expects that commercial battery
electric and hydrogen aircraft would account for less than 2% of global
aviation energy consumption in 2050". The IEA also reports that planned
production capacity for sustainable aviation fuels (SAF) accounted for less
than 0.1% of total aviation fuel consumption in 2018. According to the IEA, SAF

Iwww.greenpeace.org/international/press-release/54034/new-greenpeace-report-finds-europes-biggest
-airlines-failing-over-climate-claims/

2 https://stay-grounded.org/report-degrowth-of-aviation/
Bywww.theguardian.com/environment/2023/jan/18/revealed-forest-carbon-offsets-biggest-provider-wort
hless-verra-aoe
“www.asa.org.uk/static/d819e399-3cf9-44ea-942b82d5ecd6dff3/4d3c736f-1e59-471f-bf77e10614544b3b/C
AP-guidance-on-misleading-environmental-claims-and-social-responsibility.pdf
Bhttps://iea.blob.core.windows.net/assets/0716bb9a-6138-4918-8023-cb24caa47794/NetZeroby2050-AR0
admapfortheGlobalEnergySector.pdf (pl136)
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will provide just a small fraction of global jet fuel demand by 2027 and will
require substantially greater investment to scale up to a commercially
significant level.®

It is highly misleading to present easyJet as sustainable on the basis of these
technologies because, even after the technology becomes commercially
viable, it is expected that it will be used for only a small percentage of flights
for the foreseeable future. It is therefore widely forecast (for example by the
UK's Climate Change Committee) that these technologies will not contribute
significantly to the aviation sector’s transition to net-zero emissions by 2050.

roadmap to DE-
ol emissions airliné

Above: easyJet advert in Gatwick Airport, 2024

Summary

The overall impression of, and claims made in, this advert are likely to be
understood by consumers to mean that easyJet is taking significant
mitigating steps to ensure that the net environmental impact of their
business was not harmful. However, given the firm’'s ongoing substantial
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emissions and lack of meaningful strategy to reduce its harmful impact on
the environment, this is misleading.

EasyJet emitted 8,081,946 tonnes of CO,e in 2022."” Given the airline's reliance
on technology that is not commercially available at scale and lack of stated
plans to reduce the size of its flight network, passenger load or fleet, it can be
considered that easyJet will continue to add similar volumes of warming
gases into the atmosphere over the next decade at least.

Using this 2022 figure, and with a conservative assumption of no increase
from 2022 levels, easyJet would be responsible for directly adding 80.8 million
tonnes of CO.,e to the atmosphere between 2024 and 2033. This (omitted)
material information undermines the environmental claims made in the ad.

Overall, this advert risks encouraging customers to fly with easyJet under a
false impression of environmental sustainability. More broadly, the ad gives a
false impression that travelling by air is compatible with efforts to “protect our
planet”, which is false and socially irresponsible.

We hope the ASA will act swiftly to ban this advert and ensure that easyJet
does not similarly mislead in future.

Yours sincerely,

Veronica Wignall
Codirector, Adfree Cities.
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